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THE AUDIENCE GROUP OFFERS ADVERTISERS THE OPPORTUNITY TO PLAY CENTER STAGE TO
A CAPTIVE AUDIENCE OF REGIONAL MUSIC LOVERS, DANCE ENTHUSIASTS AND THEATERGOERS.

PNC BROADWAY IN LOUISVILLE

PNC Broadway in Louisville will
present five award-winning shows
this year, all major Broadway hits,
that will draw over 103,000 patrons!
Rain—A Tribute to the Beatles, Mary
Poppins and Blue Man Group are
shows our surveyed theater lovers
have requested. And the most
requested — direct-from-Broadway
mega-hit Billy Elliott the Musical —
will have a two-week extended run

Billy Elliott the Musical: Faith Prince
(Mrs. Wilkinson), Giuseppe Bausilio
(Billy) and Rachel Mracna (Debbie).
Photo by Michael Brosilow. in June.

LouisviLLE ORCHESTRA

The Louisville Orchestra
offers eight series
designed to please the
musical palates of all ages
and sensibilities. Concerts
range from classical
repertoire to pops to
country to the new multi-
media L.O. WOW! series.
Guest performers will include Michael Feinstein, Chu-Fang
Huang, Brian Stokes Mitchell, Karen Gomyo, Susan Platts and
Mariangela Vacatello. Jorge Mester, Jason Weinberger and
several prominent guests will conduct to over 87,000 patrons.

Michael Feinstein opens the season at Fanfara.

LouisviLLE BALLET

Under the artistic direction of Bruce Simpson, Louisville Ballet
continues its philosophy of presenting an eclectic range of
exciting work underscored by a foundation rooted in the
classical repertoire, drawing an audience of nearly 45,000 each
season. Highlights for 2011-2012 include The Three Musketeers,
the Brown-Forman Nutcracker, Cinderella and a very special
event in the spring — their 60th Anniversary Celebration!

The Brown-Forman Nutcracker; photo by Peter Mueller

AcTORS THEATRE OF LOUISVILLE

Internationally acclaimed as one of the
country’s most innovative professional

NEXT L theatre companies, Actors Theatre
ROOM

presents a diverse range of classical
(Sense and Sensibility) and contemporary
(ReEntry) works and will welcome over
188,000 patrons into its theaters during
its 33-week season. Many of the world’s
most talented theatre artists are
attracted to Actors Theatre’s stages.

The annual Humana Festival of New American Plays is
recognized as the premiere event of its kind and draws theater
lovers from around the world.

KeNTucky CENTER PRESENTS

The Kentucky Center brings the world’s
greatest entertainment — and
entertainers — to its stages. Hilarious
comedy, thrilling dance, delightful
family fare, music from all across
America and every corner of the

globe — The Kentucky Center will
present it all to OVER 33,000 ticket-
buyers. The World’s First Global Film
Festival, Jazz at Lincoln Center Orchestra
with Wynton Marsalis, The National
Acrobats of the People’s Republic of China, Brian Regan, The
Musical Box (a rock opera), DRUMLine Live!, Tin Can Buddha and
the Royal Philharmonic Orchestra with Pinchas Zukerman are just
a sampling of the variety planned for this season.

DRUMLine Live!

Music THEATRE LOUISVILLE

Music Theatre Louisville is community theatre at its very best,
drawing top talent from Louisville and southern Indiana. MTL
will present three family-friendly Broadway musicals in The
Kentucky Center’s state-of-the-
art Bomhard Theater, with
potential ticket sales of nearly
20,000. The 2012 season’s
shows will be announced
when the new summer season
planning is finalized.

Singin’ in the Rain; photo by David Becker



Audience Program Guides include all performances
of PNC Broadway in Louisville, Louisville Orchestra,
Louisville Ballet, Actors Theatre of Louisville,
Kentucky Center Presents and Music Theatre

Louisville. Each group’s program is stitched into the

monthly colorful editorial/advertising wrap.

At each performance, a program guide is
hand-delivered to every patron, making
these guides the city’s most comprehensive
distribution channel to this affluent

audience.

Audience Readership Survey:

72% of respondents were
female; 28% were male.

86% have college degrees;
54% have post graduate degrees.

70% have annual incomes
of over $50,000;
28%, over $100,000.

17% are ages 26-44; 56% are
ages 45-64; 20% are over 65.

35% have purchased products
or services as a result of
reading ads in Audience.

80% take Audience home for
sharing and referral.

31% have subscriptions to two
or more series; 64% attend one
to nine performances per year;
36% attend more than 10
performances each year.

83% dine out either before or
after a performance.

RT

Top Twenty Patron Zip Codes:

40207, St. Matthews

40205, Upper Highlands

40222, Lyndon/East Louisville
40223, Anchorage/East Louisville
40299, Jeffersontown

40059, Prospect

40241, East Louisville

40206, Crescent Hill/Clifton
40220, Hikes Point

40245, Middletown, Pewee Valley
47150, New Albany, Ind.

47130, Jeffersonville, Ind.
40214, Iroquois

40291, Fern Creek

40502, Lexington, Ky.

40242, Lyndon, East Louisville
40218, Buechel

40601, Frankfort, Ky.

40204, Lower Highlands

40014, Crestwood

LOUISVILLE.COM

News, rReviews and interviews™

The Audience Group has partnered with Scott Dowd to launch
Arts-Louisville.com, the go-to site for anything that concerns,
informs or affects the arts in Louisville — performing arts, visual

arts, literary arts, arts education —

as well as a full arts calendar.

Arts-Louisville.com is another great advertising platform to

reach your target audience with ads that link directly to your own
web site. Go to Arts-Louisville.com and find out what is going on

in Louisville arts!

Our program guides are a great value for your
media dollar. With a single buy, you can be there
for every performance all year!

Biack & WHITE
Size 1x 3x 6x 9x 12x
FuLL Pace $3,155  $2,810  $2,675 $2,405  $2,235
1/2 Pace $2,355 $2,110 $2,010 $1,810  $1,650
1/4 Pace $1,175 $1,065 $995 $910 $845
Four-CoLor
Size 1x 3x 6x 9x 12x
FuLL Pace $4,180 $3,760 $3,550 $3,205  $2,970
1/2 Pace $3,165 $2,870 $2,705 $2,440 $2,250
1/4 Pace $1,740 $1,560 $1,465 $1,320  $1,225
Cover PosiTioNs AND CENTER SPREAD
FOUR-COLOR ONLY AND NON-CANCELABLE
PosiTioN 1x 3x 6x Ox 12x
Back Cover $5,810 $5,230 $4,940 $4,480 $4,170
INsiDE CoVER $5,205  $4,670  $4,420 $4,005  $3,740
CenTer SPReaD $7,090 $6,360 $6,005 $5,435  $5,080
HomE 1-3 mos 4-6 mos 7-9 mos __ 10-12 mos
BANNER $750 $675 $600 $525
SKYSCRAPER $1,000 $900 $800 $700
2/3 Pace $700 $630 $560 $490
1/3 Pace $400 $360 $320 $280
SECONDARY* 1-3 mos 4-6 mos 7-9 mos__10-12 mos
BANNER $600 $540 $480 $420
SKYSCRAPER $800 $720 $640 $560
2/3 Pace $600 $540 $480 $420
1/3 Pace $325 $293 $260 $228

Listing Ad (LA): Logo only, 12 months minimum, in advance: $35/month;

$420/year « LA with reciprocal link to Advertiser’s website: $25/month; $300/year

*Secondary pages: Performing Arts, Visual Arts, Literature, News, Calendar

Weekly rates calculated at 35% of the one-month rate.

Multi-page discount: 10% off the secondary page rate per page.

30-second (:30) video: $75 per (production fees negotiated separately).



DicitaL Ap FiLEs
PDF, EPS 0R DIGITAL FILE ACCOMPANIED BY HIGH-RES PROOF.
MACINTOSH COMPATIBLE FILE: INCLUDE AD DOCUMENT, ALL SUPPORT FILES, AND ALL PRINTER AND SCREEN
FONTS USED IN DOCUMENT.
IMAGEs: 250-350 DPI oPTIMAL RESOLUTION
CMYK 0R GRAYSCALE
MaxiMum INK DENSITY 320%
NOTE: THE AUDIENCE GROUP CANNOT GUARANTEE ACCURATE COLOR WITHOUT A HIGH-RES COLOR PROOF.

EMAIL ADS TO: ADS@THEAUDIENCEGROUP.COM

ALTERATIONS
ALTERATIONS TO ANY AD REQUIRING ADDITIONAL PRODUCTION WILL BE BILLED TO THE ADVERTISER OR
AGENCY. ADS RECEIVED AFTER DUE DATE WILL INCUR OUTPUT, PROOFING AND/OR PAGINATION CHARGES.

DESIGN SERVICES

IN-HOUSE DESIGN, LAYOUT AND COPYWRITING ARE AVAILABLE AT NO CHARGE TO ADVERTISERS WHO REQUIRE
CREATIVE SERVICES AND ARE NOT USING AN AGENCY. PHOTOGRAPHY, ILLUSTRATION AND/OR ADDITIONAL
PRODUCTION WILL BE BILLED TO THE ADVERTISER.

GENERAL PolLiciEs

THE PUBLISHER RESERVES THE RIGHT TO REJECT ANY ADVERTISEMENT DEEMED TO BE OF QUESTIONABLE TASTE
OR EXAGGERATED CLAIMS. THE PUBLISHER ACCEPTS ADVERTISEMENTS WITH THE UNDERSTANDING THAT THE
ADVERTISER AND/OR AGENCY IS RESPONSIBLE FOR THE CONTENT OF THE ADVERTISEMENTS AND ABSOLVES

THE PUBLISHER FROM ALL CLAIMS. IN ANY ADVERTISEMENT SIMULATING EDITORIAL MATERIAL, THE WORD
“ADVERTISEMENT” MUST APPEAR AT THE TOP OR BOTTOM OF THE AD. PUBLISHER’S LIABILITY FOR AN ERROR
SHALL NOT EXCEED THE COST OF THE SPACE OCCUPIED BY THE ERROR. NO ALLOWANCE WILL BE MADE FOR
ERRORS THAT DO NOT MATERIALLY AFFECT THE VALUE OF THE AD.

CommissioNs AND DISCOUNTS
A 15% DISCOUNT IS PAID TO RECOGNIZED ADVERTISING AGENCIES PROVIDED ACCOUNT IS PAID ACCORDING TO
TERMS OF CONTRACT. NOTE: A COMMISSION RATE IS NOT APPLICABLE IF ACCOUNT IS 45 DAYS PAST DUE.

PAYMENT TERMS

PAYMENT MUST ACCOMPANY ALL COPY UNLESS CREDIT HAS BEEN ESTABLISHED WITH THE PUBLISHER.
CREDIT APPLICATIONS ARE AVAILABLE UPON REQUEST. BILLS ARE RENDERED ON DATE OF PUBLICATION.
PAYMENT 1s NET 30 DAYs.

CONTRACT
A SIGNED CONTRACT OR INSERTION ORDER MUST BE RECEIVED BY AD SPACE RESERVATION DATE.

CANCELLATIONS

ADS CANCELED AFTER THE SPACE RESERVATION DEADLINE WILL BE BILLED AT 100%. No ADS MAY BE
DELETED FROM AN ISSUE AFTER THE AD DUE DATE. CANCELLATION OF CONTRACTS FOR MULTIPLE ISSUES WILL
RESULT IN PRORATED CHARGES BASED ON THE PUBLISHED RATE FOR ALL ADS RUN TO DATE UNDER CURRENT
CONTRACT AT TIME OF CANCELLATION.

PREFERRED PosITIONS

AbD 15% TO THE SPACE RATE ON THE FOLLOWING PAGES:

* PAGE ACROSS FROM FIRST PAGE OF PROGRAM INFORMATION

* ADS POSITIONED ON SUCCESSIVE RIGHT- OR LEFT-HAND PAGES

OTHER SPECIAL PosiTioN REQUESTS
Abb 10% TO SPACE RATE.

BLeep CHARGE
Abb 10% TO SPACE RATE.

FREQUENCY RATES

* THE NUMBER AND DATES OF INSERTIONS MUST BE SPECIFIED IN ADVANCE ON CONTRACT IN ORDER TO
EARN FREQUENCY RATES.

* |F THE NUMBER AND DATES OF INSERTIONS ARE NOT SPECIFIED ON THE CONTRACT OR INSERTION ORDER,
EACH INSERTION WILL BE BILLED AT THE ONE-TIME RATE.

AUDIENCE MECHANICAL REQUIREMENTS

FuLL Pace
475" x 7.75"

FuLL PAace witH BLEED
5.75" x 8.75"

1/2 PaGE VERTICAL

2.25" x 7.75"
1/4 PaGe VERTICAL
2.25" x 3.75"

1/4 Pace HorizonTAL
475" x 2"

1/2 Pace HorizonTAL
4.75" x 3.75"

CENTER SPReaD: 10.25" x 7.75"

CENTER SPREAD W/BLeep: 11.25" x 8.625"

FINISHED PUBLICATION TRIM SIZE: 5.5" x 8.5", SADDLE-STITCHED
Note: KEEP ALL LIVE MATTER .25" FROM TRIM ON ALL SIDES.

CLosING DATES

AD SPACE

MonTH RESERVATIONS Ap Due
AUG Ju 21 JuL 27
SEP Auc 16 Aug 22
ocT Ser 8 Ser 14
NOV Oct 5 Oc 11
DEC Nov 7 Nov 11
JAN Dec 6 Dec 12
FEB Dec 27 Jan 4
MAR Fes 2 Fes 8
APR Fes 29 Mar 6
MAY Arr 3 APR 9
JUN May 8 May 14
JUL Jun 7 Jun 13

ARrRTs-LouisviLLE.com
MEcHANICAL REQUIREMENTS

BANNER: 778 X 90 PIXELS
SKYSCRAPER: 320 x 630 PIXELS
2/3 Pace: 320 x 410 PIxeLs
1/3 Pace: 320 x 200 Pixets
ListiNg Ap: 175 X 65 PIXELS

DIGITAL FILES SHOULD BE IN JPEG FORMAT AT 72 DPI RESOLUTION.
MaxiMum FILE size: 40kB
EMAIL ADS TO: ADS@ARTS-LOUISVILLE.COM

pHONE: 502.581.9713 < rax: 502.584.1332 * emaIL: INFO@THEAUDIENCEGROUP.COM < weB sitTe: THEAUDIENCEGROUP.COM



