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•  �72% of respondents were 
female; 28% were male.

•  �86% have college degrees; 
54% have post graduate degrees.

•  �70% have annual incomes 
of over $50,000;  
28%, over $100,000.

•  �17% are ages 26-44; 56% are 
ages 45-64; 20% are over 65.

•  �35% have purchased products 
or services as a result of  
reading ads in Audience.

•  �80% take Audience home for 
sharing and referral (30 minutes 
average).

•  �Of respondents who had picked 
up the Audience Calendar & 
Performing Arts Guide, 96%  
used it and found it helpful 
throughout the year.

•  �31% have subscriptions to two 
or more series; 64% attend one 
to nine performances per year;  
36% attend more than 10 
performances each year.

•  �83% dine out either before or 
after a performance.

Audience Program Guides include all performances 
of PNC Broadway Across America – Louisville, 
Louisville Orchestra, Louisville Ballet, Actors Theatre 
of Louisville, Kentucky Center Presents and Music 
Theatre Louisville. Each group’s program is stitched 
into the monthly colorful editorial/advertising wrap.

Our combined patron base represents 
the largest single demographic of its 
kind in the Louisville area. This year 
nearly 510,000 patrons will attend 
our groups’ performances! 

The Audience Group  
offers advertisers the opportunity  

to play center stage to a captive audience 
of regional music lovers, dance enthusiasts 

and theatergoers. 

Program Guides for the Performing Arts Since 1993

Black & White

Size	 1x	 3x	 6x	 9x	 12x

Full Page	 $3,585	 $3,195	 $3,040	 $2,735	 $2,540

1/2 Page	 $2,675	 $2,400	 $2,285	 $2,060	 $1,875

1/4 Page	 $1,335	 $1,210	 $1,135	 $1,035	 $960

Four-Color

Size	 1x	 3x	 6x	 9x	 12x

Full Page	 $4,750	 $4,270	 $4,035	 $3,645	 $3,380

1/2 Page	 $3,595	 $3,260	 $3,075	 $2,775	 $2,555

1/4 Page	 $1,975	 $1,770	 $1,665	 $1,500	 $1,390

Cover Positions and Center Spread
four-color only and non-cancelable

	
Position	 1x	 3x	 6x	 9x	 12x

Back Cover	 $6,600	 $5,940	 $5,615	 $5,090	 $4,740

Inside Cover	 $5,915	 $5,310	 $5,025	 $4,550	 $4,250

Center Spread	 $8,060	 $7,225	 $6,825	 $6,175	 $5,775

Rates Are Per Month
	
Position	 1x	 3x	 6x	 9x	 12x

Logo Only	 $300	 $285	 $270	 $255	 $225
Banner	 $1,100	 $995	 $960	 $910	 $875

Advertise on the Audience  
website, where patrons go to  
find monthly video interviews, 
season calendars, show blogs  
and a chance to win tickets!  

Audience patrons possess substantial 
buying power and significant  
discretionary income.

At each performance, a program guide 
is hand-delivered to every patron, 
making these guides the city’s most 
comprehensive distribution channel  
to this affluent audience.

Our program guides are a great value for your media dollar.  
With a single buy, you can be there for every performance all year!

Audience Readership Survey:

Rates Are Per Insertion



The Louisville Orchestra offers eight 

series designed to please the musical 

palates of all ages and sensibilities. 

Concerts range from classical  

repertoire to pops to country to the 

new multi-media L.O. WOW! series. 

Guest performers will include Sarah 

Chang, Randy Newman, Lee Luvisi, 

Robert Shaw, Sharon Ibin, Jean Louis 

Steuerman, Susan Platts, Seung-Un Ha, 

Julie Alvers, Jamie Chamberlin and Bernadette Peters. Jorge 

Mester, Jason Weinberger and several prominent guests will 

conduct to over 90,000 patrons. 

• Stomp
• Burn the Floor
• Rock of  Ages

• Mamma Mia!
• Les Misérables
• Shrek, The Musical

Louisville Ballet

Under the artistic direction of Bruce Simpson, Louisville Ballet 

continues its philosophy of presenting an eclectic range of  

exciting work underscored by a foundation rooted in the  

classical repertoire, drawing an audience of nearly 55,000 each 

season. Highlights for 2010-2011 include a company premiere 

of Val Caniparoli’s The Seasons; the second year of the new 

Brown-Forman Nutcracker 

created specially for 

Louisville Ballet audiences; 

as well as Giselle, Coppélia 

and Rite of  Spring.
The Brown-Forman Nutcracker; photo by Peter Mueller 

PNC Broadway Across America – Louisville presents six award-

winning shows this year, all major Broadway hits, and will draw 

over 100,000 patrons! Mega-hits Stomp, 

Mamma Mia! and the newly restaged Les 

Misérables are proven draws to their fan 

base in Louisville. Direct-from-Broadway 

productions of Burn the Floor, Rock of  Ages 

and Shrek, The Musical will have theater 

lovers standing in line for tickets.

PNC Broadway Across America – Louisville

Shrek, The Musical; 
photo by Joan Marcus

Cellist Allison Olsen; 
photo by O’Neil Arnold

Louisville Orchestra

Actors Theatre of Louisville

Internationally acclaimed as one of the 

country’s most innovative professional 

theatre companies, Actors Theatre 

presents a diverse range of classical and 

contemporary works and will welcome 

over 185,000 patrons into its theaters 

during its 33-week season. Many of the 

world’s most talented theatre artists are 

attracted to Actors Theatre’s stages.  

The annual Humana Festival of New 

American Plays is recognized as the premiere event of its kind 

and draws theatre lovers from around the world. 

A Christmas Carol:  William 
McNulty, Nathan Keepers; 
photo by Alan Simons

Kentucky Center Presents

The Kentucky Center brings  

the world’s greatest enter-

tainment – and entertainers – 

to its stages. Hilarious comedy, 

thrilling dance, delightful 

family fare, music from all 

across America and every corner of the globe – The Kentucky 

Center will present it all to nearly 50,000 ticket-buyers. Peter 

Frampton, Herbie Hancock, Frankie Valli & The Four Seasons, Josh 

Turner, Janelle Monáe, Pat Metheny, Josh Turner, David Sedaris, 

Dailey & Vincent, Moscow State Symphony Orchestra, Over the 

Rhine, Tango Buenos Aires, Les Ballets Trockadero de Monte Carlo, 

Peking Acrobats, Eileen Ivers and Immigrant Soul and Michael 

Bolton are just a sampling of the variety planned for this season.

The Peking Acrobats; photo by Brittany App

Music Theatre Louisville

Music Theatre Louisville is community theatre at its very best, 

drawing top talent from Louisville and southern Indiana. MTL 

will present three family-friendly Broadway musicals in their new 

home at The Kentucky Center’s state-of-the-art Bomhard Theater, 

with potential ticket sales of 

nearly 18,000. The 2011 

season’s shows will be 

announced when the new 

summer season planning is 

finalized.
Singin’ in the Rain; photo by David Becker



Di g i t a l  Ad F i l e s

PDF, EPS or digital file accompanied by high-res proof. 
Macintosh compatible file:  Include ad document, all support files, and all printer and screen  
fonts used in document.
Images:  �250-350 DPI optimal resolution 

CMYK or Grayscale 
Maximum ink density 320%

Note:  The Audience Group cannot guarantee accurate color without a high-res color proof. 

Em a i l  a d s  t o:  a d s@t h e a u d i e n c e g r o u p.c o m

Al t e r a t i o n s

Alterations to any ad requiring additional production will be billed to the advertiser or 
agency. Ads received after due date will incur output, proofing and/or pagination charges.

De s i g n Se r v i c e s

In-house design, layout and copywriting are available at no charge to advertisers who require 
creative services and are not using an agency. Photography, illustration and/or additional 
production will be billed to the advertiser.

Ge n e r a l  Po l i c i e s

The publisher reserves the right to reject any advertisement deemed to be of questionable 
taste or exaggerated claims. The publisher accepts advertisements with the understanding 
that the advertiser and/or agency is responsible for the content of the advertisements and 
absolves the publisher from all claims. In any advertisement simulating editorial material, the 
word “advertisement” must appear at the top or bottom of the ad. Publisher’s liability for an 
error shall not exceed the cost of the space occupied by the error. No allowance will be made 
for errors that do not materially affect the value of the ad.

Co m m i s s i o n s  a n d Di s c o u n t s

A 15% discount is paid to recognized advertising agencies provided account is paid according 
to terms of contract. NOTE: A commission rate is not applicable if account is 45 days past due.

Pa y m e n t  Te r m s

Payment must accompany all copy unless credit has been established with the publisher.  
Credit applications are available upon request. Bills are rendered on date of publication. 
Payment is net 30 days. 

Co n t r a c t

A signed contract or insertion order must be received by ad space reservation date. 

Ca n c e l l a t i o n s

Ads canceled after the space reservation deadline will be billed at 100%. No ads may be 
deleted from an issue after the ad due date. Cancellation of contracts for multiple issues will 
result in prorated charges based on the published rate for all ads run to date under current 
contract at time of cancellation.

Pre f e r re d  Po s i t i o n s

Add 15% to the space rate on the following pages:	
•	�Page across from first page of program information

•	�Ads positioned on successive right- or left-hand pages

Ot h e r Sp e c i a l  Po s i t i o n Re q u e s t s

Add 10% to space rate.

Bl e e d  Ch a r g e

Add 10% to space rate.

Fre q u e n c y  R a t e s  
• �The number and dates of insertions must be specified in advance on contract in order to 

earn frequency rates.

• �If the number an dates of insertions are not specified on the contract or insertion order, 
each insertion will be billed at the one-time rate. 

• �All advertising must be placed within the 2010-2011 twelve-month arts season to qualify 
for frequency rates.

Me c h a n i c a l  Re q u i re m e n t s  f o r  We b

Full Page

4.75" x 7.75"

Full Page with Bleed

5.75" x 8.75"

1/2 Page Vertical

2.25" x 7.75"

1/4 Page Vertical

2.25" x 3.75"

1/2 Page Horizontal

4.75" x 3.75"

1/4 Page Horizontal

4.75" x 2"

Center Spread:  10.25" x 7.75"
Center Spread w/Bleed:  11.25" x 8.625"

Finished publication trim size:  5.5" x 8.5", Saddlestitched.

Note:  Keep all live matter .25" from trim on all sides.

Banner Ad:  175 x 65 pixels

Leaderboard:  728 x 90 pixels 

Maximum file size:  40KB

Me c h a n i c a l  Re q u i re m e n t s 

	 	 Space	  
	 Month	 Reservations	 Ad Due

	AUG  	J ul 13	J ul 19

	SE P	A ug 10	A ug 16

	OCT	S  ep 8	S ep 14

	NOV	O  ct 8	O ct 14

	DEC	N  ov 5	N ov 11

	JAN	D  ec 8	D ec 14

	 FEB	D ec 20	D ec 28

	MAR	  Feb 3	 Feb 9

	A PR	M ar 1	M ar 7

	MAY	A  pr 6	A pr 12

	JUN	M  ay 12	M ay 18

	JUL	J  un 8	J un 14

    Closing Dates

The Audience Group   phone: 502.581.9713  •  fax: 502.584.1332   email: info@theaudiencegroup.com   website: www.theaudiencegroup.com


